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Abstract: This study aimed to determine the impact of e-marketing, with its dimensions (social
media marketing, content marketing, mobile banking marketing, and email marketing), on
organizational innovation, with its dimensions (innovation in business practices, workplace
organization, and external relations), in Jordanian commercial banks. To achieve its objectives,
the study employed a descriptive-analytical approach, and a questionnaire was developed as the
primary tool for data collection. The questionnaire was distributed to a simple random sample of
(250) middle and senior managers in commercial banks operating in Jordan, from which (215)
valid responses were retrieved for analysis. The results of the statistical analysis revealed that the
levels of both e-marketing application and organizational innovation in Jordanian banks were high.
Furthermore, the findings revealed a positive and statistically significant impact (at o < 0.05) of e-
marketing, in its combined dimensions, on organizational innovation. Multiple regression analysis
indicated that the social media marketing dimension was the most influential factor. Based on the
findings, the study recommends establishing clear organizational mechanisms to translate the data
and insights gained from digital marketing channels into tangible innovation initiatives.
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